
Recognising the growing presence of electric vehicles on the road, Kia 

Ora saw an opportunity to collaborate with a leading motoring brand to 

inspire readers to consider their own EV 

Through a premium six-page spread, Kia Ora brought the latest EVs 

into the spotlight, highlighting their cutting-edge features and the 

game-changing impact they’re making on the environment. 

• Ford positioned their Mustang Mach-E as a high-performance 

electric vehicle while promoting its broader electrification strategy 

and EV infrastructure investments.

• Lexus: Focused on luxury, craftsmanship, and premium ownership 

benefits, highlighting its fully electric and hybrid SUVs.

• Toyota: Emphasised its leadership in hybrid and hydrogen fuel-cell 

technology, community-focused initiatives, and sustainability 

commitments.

The campaign was a success due to:453,000 readers reached!

• Different Narratives: Each car brand had a different story that 

resonated with their target audience. Instead of just listing features, 

they positioned their vehicles around values that mattered to their 

specific demographics such as sustainability, electrification, and 

craftsmanship.

• Strategic Timing: With global interest in EVs rising, the campaign 

capitalised on the momentum shift toward sustainable transport, 

positioning Ford, Lexus, and Toyota as top choices.

• Multi-brand Strategy: Featuring multiple brands made the 

campaign feel like an industry discussion on EVs rather than just an 

ad, building reader trust.

The Electric Vehicle Showcase
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Mitsubishi aimed to connect with busy Mums considering an 

upgrade to a vehicle that better suits their lifestyle. The 

Eclipse Cross PHEV Sport SUV was the perfect fit for 

Woman’s Day and Your Home and Garden, offering features 

that would entice the reader. 

To showcase these features in a relatable way, we had one of 

our editors - who fits this target demographic - test drive the 

vehicle and write an authentic review. This firsthand 

experience resonated with our readers, encouraging them to 

explore the Mitsubishi Eclipse Cross for themselves.

The campaign was a success due to:

• Targeted Publications: over 450,000 readers reached 

through Woman’s Day & Your Home and Garden have a 

strong readership among busy and family-oriented 

audiences, making them the ideal platforms to promote 

this vehicle.

• High engagement online: Total digital reach of over 

100,000 touchpoints. The online article saw strong 

audience engagement and genuine interest in the vehicle. 

This campaign through social media reached over 28,200 

users as well as gaining over 67,000 impressions.

• Authentic & relatable review: A firsthand review from a 

real Mum helped drive engagement and trust, making the 

vehicle more appealing than a standard advertisement.

Mitsubishi’s SUV for Busy Mums 
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Mitsubishi’s next-generation Triton stands out from its square-

jawed competitors, offering a different type of ute. The objective 

was to promote the Triton by highlighting its key selling points in an 

engaging and informative way, while also emphasising its bold, 

beastly style.

Through an authentic and detailed review in Kia Ora, written by our 

experienced motoring writer, we were able to target those who are 

interested in upgrading their car to one that’s more durable and 

versatile, while showcasing the Triton’s unique features and 

rugged appeal to potential buyers looking for a vehicle that can 

handle both work and leisure with ease.

The campaign was a success due to: 453,000 readers reached!

• Authentic & detailed review: Resonating with the target 

audience's need for a durable and versatile vehicle while 

making it the ideal choice for both work and leisure, addressing 

practical needs.

• Targeted Publications: Published in Kia Ora, a trusted and 

widely-read publication, reaching the right demographic.

• Expertise: The review was written by an experienced motoring 

writer, adding credibility and trust.

Beast Mode with Mitsubishi
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Ford's objective with this content is to promote the Ford Everest as 

a versatile and reliable SUV that meets the needs of both family 

and adventure lifestyles.

Through an authentic and detailed review in Kia Ora, we 

showcased the Ford Everest as the ultimate all-round SUV. The 

review highlighted its impressive features - appealing to those 

seeking a vehicle that’s as comfortable on city streets as it is on 

off-road adventures. 

By emphasising its blend of practicality, safety, and cutting-edge 

technology, we were able to engage potential buyers looking for a 

rugged yet refined SUV that meets the demands of both everyday 

life and outdoor exploration.

The campaign was a success due to: 469,000 readers reached!

• Multi-Use Positioning: Positioned the Everest as both a 

weekday family car and a weekend adventure vehicle, 

reinforcing its "best of both worlds" messaging.

• Targeted Publications: Published in Kia Ora, a trusted and 

widely-read publication, reaching the right demographic.

• Feature-Driven Appeal: Highlighted key features like towing 

capacity, off-road capabilities, and advanced safety tech, 

making it appealing to the reader.

Best of Both Worlds with Ford
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