
In 2023, Double Olympic gold medallist Eric Murray and 

his partner Thea took on a DIY challenge of bringing a 

1912 villa into the 21st century. Across three months 

across Your Home & Garden magazine and online, we 

tracked the transformation of this grand old villa in 

Cambridge, from a complete floor plan reconfiguration, 

to new colours and products being chosen, it truly was a 

mammoth task!

Resene, Haier and Tile Space were the sponsors for the 

My New Home 2023 series. Each brand worked with 

Eric and Thea directly to help them select the best 

products for their villa. The brands had editorial 

coverage such as dedicated sponsored articles, and 

coverage across digital and social platforms. This 

brought valuable exposure to those brands and inspired 

readers by showcasing Eric Murray’s home 

transformation using their products.

The campaign was a success due to:

• High page views: Six sponsored content articles 

averaged 1,400 views each, totalling around 8,400 

views.

• Strong social media reach: On average, the 

campaign reached over 40,000 users and delivered 

69,000 impressions, with around 1,400 link clicks per 

article.

• Effective print reach: The print campaign reached 

184,000 AP18+ readers an average of 1.59 times 

and 111,000 homeowners an average of 1.72 times.

My New Home with Eric Murray
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We aimed to raise awareness of the Paerata Rise 

development and position it as a top choice for 

homebuyers. In today’s challenging housing market, we 

wanted to showcase five key reasons why Paerata Rise 

stands out, from its close-knit community and semi-rural 

lifestyle to its range of home designs, proximity to Auckland, 

and upcoming amenities.

This digital-only campaign on yourhomeandgarden.co.nz 

proved to be a success, with users engaging strongly with 

the content. The benefit-led format of the article, outlining 

five compelling reasons to consider Paerata Rise, made it 

easy for readers to digest and connect with, enticing them 

to explore Paerata Rise. 

The campaign was a success due to:

• High engagement: The online article had over 2,500 

page views

• Strong social media reach: This campaign through 

social media reached over 50,000 users, with a high 

number of interactions including 65 reactions and 5 

comments. 

Paerata Rise - Developments
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Article on yourhomeandgarden.co.nz

https://www.yourhomeandgarden.co.nz/property/five-reasons-consider-paerata-rise-new-home-purchase/


Your Home and Garden audience love reading about homes and 

new builds and finding inspiration.

This Puhoi home was beautifully captured and fitted seamlessly into 

Your Home and Garden print and online, ensuring it looked like the 

other home tours featured editorially.

With references to Haier appliances through kitchen imagery and 

captions, and limited Haier branding across print and digital, it was 

very subtle advertising branding but still drew in our readers.

The campaign was a success due to:

• Connection: This feature blended seamlessly in with the Your 

Home and Garden editorial home tours, with very subtle 

references to Haier throughout.

• High page views: This home tour had over 6,800 page views 

and was the top viewed home tour editorially and commercially 

online for 2024.

• Strong social engagement: Social posts reached over 77,600 

people and over 153,800 impressions, with over 7,200 link clicks.

Haier – Puhoi House
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Your Home and Garden audience love reading about homes and 

new builds and finding inspiration.

This Redcliffs home was captured for a multi-platform campaign for 

Your Home and Garden print, digital and social with a combination 

of still images and video content.

This content was designed to look as editorial as possible to ensure 

it looked like the other editorial home tours.

With minimal references to Vantage windows and doors and limited 

Vantage branding across print and digital, it was subtle advertising 

branding but still drew in our readers.

The campaign was a success due to:

• High page views: This home tour had over 5,200 page views 

and was the one of top 20 articles viewed online for 2025.

• Strong social engagement: Boosted social posts reached over 

62,000 people and over 143,000 impressions, with over 7,200 

link clicks. Instagram carousel post reached over 10,000 people 

organically with the post being viewed over 16,700 times. The 

Instagram reel reached almost 3,000 people organically with 

over 3,600 views

Vantage – Redcliffs Home
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