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HYbrid Work With LogitECh making the most of hybrid work

The Casa Pop-Up Desk is an all-in-one workspace that

simply folds away

I's no secret that Kiwis have embraced the mix of working in the WOMAN'S DAY + LOGITECH PROMOTION
office, at home and on the go. However, one of the biggest barriers
to enjoying hybrid working is not having the right set-up, not
everyone has a room to dedicate to being a home office. Logitech
promoted their Casa pop-up desk as the solution, which includes a
laptop stand, keyboard, and wireless touchpad to create a
seamless workspace.

To achieve this, we interviewed flexible work specialist Gillian
Brookes, who shared expert tips on maximizing hybrid work with
the Casa pop-up desk. The interview was featured in Woman’s
Day, targeting busy household decision-makers to help them work
more efficiently, no matter where they are.

It's no secret that Kiwis have embraced the mix of working in the
office, at home and on the go. A recent survey of 1500 office workers
across New Zealand and Australia revealed nearly 70% identify as
"hybrid workers"

The campaign was a success due to: The Casa Pop-Up Desk is an all-in-one

workspace that simply folds awa
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* This campaign through social media reached over 29,000 users
and gained over 52,000 impressions. As well as getting 837
link clicks.
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Samsung’s Cordless Bespoke Jet Vaccum

Samsung launched their Bespoke Jet vacuum, combining
cutting-edge technology with effortless usability - even cleaning
up after itself.

To reach the household shopper, we promoted the vacuum in
Woman’s Day and The Australian Women’s Weekly NZ through
editorial mentions and a sponsored content article. These
placements highlighted its standout features and benefits,
educating readers on how the Bespoke Jet makes cleaning
easy, effective, and perfect for busy households.

The campaign was a success due to:

* Highlighted Main Feature: Highlighted Samsung’s
innovative ‘cleaning itself’ feature that automatically empties
the dustbin into a docking station, reducing mess and
contact with dust for a hands-free clean.

+ Strategic Targeting: Promoted in Woman’s Day and The
Australian Women’s Weekly NZ, reaching household
decision-makers who are likely to purchase cleaning
products.

+ Consumer Education: The content not only promoted the
product but also educated readers on the benefits of
advanced home tech, positioning Samsung as a leader in
innovation for modern households.
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Fly through the vacuuming with the light, stylish
and powe ung Bespoke Jet,
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WHAT A SUCKER!

Enjoy pl y effective and

cleaning from start to finish with the
Samsung Jet One cordless stick vacuum
cleaner. Its oll-in-one “clean station” mokes
storing and charging the vacuum incredibly
oasy - and it hygienically emptios itself into
the dustbin! The multilayered filtration
system trops 99.999% of fine dust and
allergens, while an ontibocteriol dust bog
inhibits almest all bacterial growth. With

up to 210W of suction and a lightweight,
oerodynamic design, this is the effortless
wiay to clean your home and possibly the
lost vacuum clecner you'll ever need to buy,
1rp $1799. For more info, visit samsung.com.
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Shark’s HydroVac

Shark wanted to bring awareness to their Cordless

PowerDetect Clean & Empty System by showcasing how

its innovative ‘Reverse Clean Technology’ doubles
cleaning efficiency, capturing dirt and debris in both
forward and reverse motions, and offering a smarter,
more effective way to clean.

To achieve this, we promoted the vacuum in Woman’s

Day and New Zealand Woman’s Weekly through editorial

mentions and an interview with nanotechnologist, Dr.
Michelle Dickinson, educating readers on how this
vacuum makes cleaning effortless and effective.

The campaign was a success due to:

» Highlighted Main Feature: Highlighted Shark’s

innovative ‘Reverse Clean Technology’ that doubles
cleaning efficiency, offering a smarter, more effective

cleaning solution.

» Strategic Targeting: Promoted in Woman’s Day and
New Zealand Woman’s Weekly, reaching household
decision-makers who are likely to purchase cleaning

products.

* Expert Endorsement: Dr. Michelle Dickinson, a

nanotechnologist, provided credibility and educational
value, showcasing the vacuum’s benefits and making

cleaning seem easier and more effective.

* This campaign through print reached 377,000 main
household shoppers and 611,000 AP15+.
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DUST FIRST, VACUUM need to vacuum the some
SECOND Follow the area twice,
principle of moving dirt HARNESS THESE THREE
downward and let gravity CLEANING POWERS
do its thing. Stort by dusting  Chemical cleaning:
high surfaces, Like ceiling Brecking bonds with
fans and fixtures, allowing science, Chemical cleaning
particles to settle on the relies on substances like
floar before vacuuming. soaps, detergents or
USE SLOW/ AND surfoctants to break down
DELIBERATE and lift dirt, grease and
MOVEMENTS Vacuum slowly  oils from surfaces.
to ollow moximum suction Thermal cleaning: Lets heat
while the beush kicks up the do the heawy Lifting. Heot
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the g brush making dirt
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The science of motion. hair, mites and fibres, Using
Mechanicol cleaning uses technology, like Shark's
phuysical force to dislodge Reverse Clean, not only
dirt, dust and debris from remaves visible debris, but it
surfaces, Friction between olso traps microscopic
a cleaning tool and the particles that are harder to
surface helps break the bond  see, improving oir quality.
between particles and the The Shark Cordless
surface, moking it ecsier to PowerDetect Clean & Empty
remove them. System, np $1149.99, is
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