
WE THINK women
WE KNOW women



driven by women”
THE ECONOMIST

ECONOMIC GROWTH
“Forget India, China, the internet

is



are spending and influencing
Billions of dollars

The
million women in Australia

each and every week

9.5



BAuer
Media



OF WOMEN’S LIVES
A TRUSTED PART

Our brands are

ConnectionGREAT
Why we have A

we listen
we inform
we engage
we ignite thoughts
we create feelings
we inspire we lis-

ten



SOURCE: RMRS, DECEMBER 2012

Each year, Bauer Media Women’s
Magazines reach

91% 
of women in this country. 

That’s almost

8.7 million 
women spending

billions
each year



MEANS NOTHING WITHOUT THE 6 R’s
REACH



$7.58

Almost 1 billion dollars
is spent on buying magazines each year

In a world of free media, 
our readers pay

for this experience.

RELationship



magazines
47%

TV

36%

NIMS

10%

Company 
websites

7%

Radio

5%

iPad/mobile

20%

Online news/ 
gossip SOURCE: ACP Media Study 2012, n=343 Women 18+

9%

Newspapers

7%

Blogs

2%

Social media

15%

Readers spend more 
than 90 minutes 
reading magazines.  
Neuro research shows 
that engagement is at 
a high level throughout 
the reading experience 
(including ads).

Women who endorsed ‘the best medium’
for treating myself to a bit of indulgence

RELationship



36%

17%
17%

15%

25%
Magazines 

Blogs
TV shows

Newspapers

Company website

14%

10%
10%

8%

13%
Social media

iPad and smartphone 
Online news and gossip

Radio programs

Newspaper magazine inserts

Built on trust and 
quality. Trusted advice 
on interests and 
experiences.

REputation



relevance



Bauer is evolving its brands
to serve its audience

Women are 
consuming content 
in different ways at 
different times. 

relevance



2.3 million
magazines sold

monthly uniques
5.9 million

fans and followers
554,000

viewa app users
66,000

active iPad users
58,000

BAUER brand interactions



5,738,291

8,862,727
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2012

=54% increase 
in monthly brand  
interactions  
since 2008

Monthly interactions (6 month average)

BAUER brand interactions
Five years of growth for our women’s content



global immersion network
new magazine launches



Time to give your skin some much-needed TLC! Get a clear complexion  
and an all-over glow with a simple top-to-toe beauty routine from Nivea

Skin deep

step 2. Has tiny beads 
to delicately buff off 

dead skin cells.  
Nivea Daily Essentials 

Gentle Exfoliating 
Scrub, $9.99

step 1. This cleanses 
without stripping skin. 

Nivea Daily Essentials 
Soothing Cleansing 

Mousse, $9.99

step 3. The comforting 
formula gives long-

lasting moisture. 
Nivea Visage Rich 

Regenerating Night 
Cream, $12.99

step 4. 
This thick 

cream keeps 
moisturising 
for hours, so 
slather it on 
before bed. 
Nivea Rich 
Nourishing 

Body Lotion, 
$7.99

The buttery 
texture is 

soothing on 
dry hands 

and feet too.

Watch and learn!

Tune in for beauTy 
ediTor amy STarr’S TipS 
on perfecTly clear Skin 
Download free viewa app and scan 
this entire page to watch the tutorial.
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priceline.com.au
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viewa
global immersion network



Primary logo Hero #1

Primary logo #2

Secondary logo
Portrait only

Secondary logo Landscape only

Primary logo Reversed #1 Hero

Primary logo Reversed #2

Secondary logoPortrait Reversed only

Secondary logo Landscape Reversed only

weekend!
free SeSSIOnS all

Health and Wellbeing Weekend is an action-packed 2 days where you can try new fitness classes, enrich your mind at workshops and treat your body to new products.

Primary logo Hero #1

Primary logo #2

Secondary logo
Portrait only

Secondary logo Landscape only

Primary logo Reversed #1 Hero

Primary logo Reversed #2

Secondary logoPortrait Reversed only

Secondary logo Landscape Reversed only

12PM ZuMba claSSbrOught tO yOu by nature’S Own
 

get your energy levels soaring with a Zumba class. It’s  an exhilarating, easy-to-follow, latin-inspired aerobics that’s bound to make you happy! wear comfortable  clothes and runners to get your groove on.

SATURDAY 20TH OCTOBER

 

clear your mind and take the time to stop and listen to what your body wants with concentrated breathing and yoga poses in a class that caters to all skill levels. this session will leave you stretched, liberated and relaxed!

1PM yOga claSSbrOught tO yOu by nature’S Own

SUnDAY 21ST OCTOBER

fiRST flEET pARk, THE ROCkS, SYDnEY
DOn’T miSS OUT! REgiSTER nOW

2012
HEAlTH& 

WEEkEnD
WEllBEing

Saturday 20th &
Sunday 21St OctOber

10aM-5PM

SUMMER
BEAUTY
GUIDE PROUDLY SPONSORED BY

you  could  win great prizes!

Tell  us  your  beauTy  voTe  &  

visit: www.beautyawards.com.au

to  see  how to  vote  &  how to  w in  great  pr izes

proudly sponsored by

global immersion network
content integration/creation



global immersion network
social packages

 

 

 



global immersion network
evolution of web offering



global immersion network
events



global immersion network
apps



600,000
15,000

2,130,000
500,000
500,000

subscribers to our  
magazines
registered attendees of  
events
promotion  
responses

small business  
owners
For New Mothers  
bounty bags

DATA



Weekly surveys generating

conversations a year
100,000+

through groups and interviews
hours face time

1,000+



RESULTS



CONNECTIONS
So what do all these R’s and

mean ? 



RESEARCH 
RELEVANCEREPUTATION

RELATIONSHIPREACH
results

REACH
Drive awareness 
efficiently to target 
segment

1
RELEVANCE

Enhance 
consideration by 
tailoring message

2
REPUTATION

Generate 
positive opinions 
of brands and 
products

3
RELATIONSHIP

Engage with 
consumers across 
multiple platforms

4
RESEARCH 

Insights, consumer 
needs and 
perceptions

5
results

Results

6



the power  
to push 
to purchase 
lies here

the power of magazineslies here
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engagement

consideration

Awareness



every business 

women better than
No media company knows

are the most important
WOMEN 

demographic for almost 




