WE THNK WOMEN. 1

WE KNOW WOMEN



“Forget India, China, the internet

ECONOMIC GROWTH

i S driven by women”’

THE ECONOMIST



million women in Australia
are spending and influencing

BILLLONS OF DOLLARS

each and every week







WHY WE HAVE A

GREAT CONNECTION

®
we listen
we inform
we engage
® ®
we ignite thoughts
we create feelings

7 7 we |is-
we Inspire
fen

Qur brands are
A TRUSTED PART

OF WOMEN'S LIVES



Each year, Baver Media Women's
Magazines reach

of women in this country.

That’s almost

8.7 million

women spenflin?
billions

SOURCE: RMRS, DECEMBER 2012



\ -
MEANS NOTHING WITHOUTTHEGRSS



RELATIONSHIP

In a world of free mediaq,
our readers pay

for this experlence.

Almosf 1 BILLION DOLLARS

maqazines each vear




Women who endorsed ‘the best medium’

RELATIONSHIP

for treating myself to a bit of indulgence

magazines

Readers spend more
than 90 minutes
eading magazines.

Neuro research shows
@ @ % % that engagement is af

iPad/mobile Social media NIMS Th e

w55

linc

Online news/ Company Newspapers Radio Blogs
gossip websites

a high level throughout
eading experience

uding ads).

SOURCE: ACP MEDIA STUDY 2012, N=343 WOMEN 18+



REPUTATION

Built on #rusk ano

quality. Trusted advice

on inferests ano
experiences.

Magazines
Company website
TV shows
Blogs
Newspapers
Social media
Newspaper magazine inserts
Online news and gossip
iPad and smartphone
Radio programs

1/%
1/%
15%
14%
13%

10%

10%

8%

25%

36%




RELEVANCE



RELEVANCE

VNomen are
consuming content
in different ways af

different times.

Baver is evolving its brands

to serve its audience



BAUER BRAND INTERACTIONS
2.3 million

magazines solo

5.9 million

monthly unigues

554,000

fans and followers

66,000

Viewo Opp USErs

58,000

active iPad users



BAUER BRAND INTERACTIONS

Five years of growth for our women's content

Monthly interactions (6 month average)
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GLOBAL IMMERSION NETWORK

NEW MAGAZINE LAUNCHES




GLOBAL IMMERSION NETWORK
VIE

advertorial

Skin deep

Time to give your skin some much-needed TLC! Get a clear complexion
and an all-over glow with a simple top-to-toe beauty routine from Nivea

STEP 1. This cleanses
without stripping skin.
Nivea Daily Essentials
Soothing Cleansing
Mousse, $9.99

STEP 2. Has tiny beads
to delicately buff off
dead skin cells.
Nivea Daily Essentials
Gentle Exfoliating

Scrub, $9.99

The buttery
STEP 3. The comforting

texture is
formula gives long-
lasting moisture.

soothing on
Nivea Visage Rich d’y hands
Regenerating Night
Cream, $12.99

and feet too.

STEP 4.
This thick
cream keeps
moisturising
for hours, so
slather it on
before bed.

Nivea Rich

Nourishing

Body Lotion,
$7.99

Q TUNE IN FOR BEAUTY

y EDITOR AMY STARR’S TIPS

ON PERFECTLY CLEAR SKIN

Download free viewa app and scan

this entire page to watch the tutorial.

viewa




GLOBAL IMMERSION NETWORK
CONTENT INTEGRATION/CREATION

STETA
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Health angq Wellbeing Weekend is an action-packed 2
days where Yyou can try new fitness classes, enrich your
mind at workshops and treat Your body to new Products,
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GLOBAL IMMERSION NETWORK

SOCIAL PACKAGES

OE
f




GLOBAL IMMERSION NETWORK

EVOLUTION OF WEB OFFERING



GLOBAL IMMERSION NETWORK




GLOBAL IMMERSION NETWORK




DATA

bscrib
500,000 magazines

"5 | OOO zg‘g’isefeﬁic.isdﬁendees of

2,130,000 Promotion

5 OO, 000 Zr:villerlgusiness

500,000 bounty bags




Weekly surveys generating

100,000+

conversations a year

1 000+

hours face time
through groups and interviews







So what do all thes

CONNECTIONS




REACH RELATIONSHIP

REPUTATION RELEVANCE
RESEARCH RESULTS

¢

REACH RELEVANCE REPUTATION RELATIONSHIP RESEARCH

Drive awareness  Enhance Generate Engage with Insights, consumer  Results
efficiently fo target  consideration by pESITIV@ opinions  consumers across  needs and
segmentf tailoring message  of brands and multiple platforms  perceptions

oroducts






are the most important
demographic for almost
every business

No media company knows
women better than

BAUER

MEDIA GROUP





